
Over 100 years we have 
created 1000 new ways to 

connect face to face. 





1880-1910s

“Curation	is	a	field	of	endeavor	involved	with	assembling,	
managing	and	presenting	some	type	of	collection.”	



Source:	https://geomarketing.com/retail-hasnt-changed-in-100-years-and-what-that-means-for-2017	



Source: https://www.youtube.com/watch?v=-hfkjA_Hv3k



1910-30s

WW2. Physiological needs, Safety needs. 





At the time it was considered too vulgar to display product prices. Instead people had to ask. Clerks 
sometimes set the price to fit the person! The farmers' wives made the young Woolworth nervous. He kept 
interrupting his boss. "How much is this, Mr Moore?", he asked. "Look on the label" came the reply. "Do we 
sell gloves?"; "You're looking at them!"

Source: http://www.woolworthsmuseum.co.uk/1800s-firstWoolworthstore.html



Source: http://www.woolworthsmuseum.co.uk/1800s-firstWoolworthstore.html



Source: https://www.amazon.co.uk/1897-Sears-Roebuck-Co-Catalogue/dp/1602390630



1940-50s





Source: https://www.youtube.com/watch?v=EW1ab82biDI



1960-2000s

“At its core, a category killer is a retail chain store that is dominant in its product category. While 
it could be a single store, this is not common. This type of store generally offers an extensive 
selection of merchandise at prices so low that smaller stores cannot compete. These stores are 
larger in physical space and try to "own" the category of merchandise they sell.”



Source: https://www.thebalancesmb.com/category-killer-2890178



2000-today



https://10times.com/top100













The Future





How we connected face to face… 
•  Over the last 100 years we connected more … 

–  because of thoughtful curation – thanks to Sears

–  because of Physiological needs and Safety needs – thanks to ‘Mom & Pop’ Shops during the war rebuilding 
years

–  because of Transparency - thanks to Woolworths and the displays, pulling products out from behind the 
counter

–  internationally because of acceptance and network – thanks to American Express and accepted everywhere 
networks

–  because we can feel another from so far away – thanks to Coca Cola

–  by gaining membership – thanks to brands, Burberry &  Apple and tribe our  identification

•  All of these changes added convenience and made us want to connect more often. 


