
HOW DO WE 
COMMUNICATE? 



https://www.youtube.com/watch?v=BQovQUga0VE 



Boys & Girls 





http://ionsg.blogspot.com/2014/10/lost-in-translation-differences-between.html 



Mediums have 
exploded 





Favorite Channel or 
Multi-channel or  
Omni-channel? 



https://multichannelmerchant.com/blog/omnichannel-vs-multichannel-different/ 



Customer 
Journeys have 

changed 





WHAT HAPPENS WHEN YOU 
CAN NOT COMMUNICATE? 





What Tools do we 
use today? 







INTERNAL 

Takeaways 
•  Humans are social creatures. Membership is part of who we are. Enable 

membership.  
•  Brands that win, enable Experience  

•  In Retail Experience Per Sq. ft  (ePerSqf) 
•  Retail has become entertainment. Buying has become a secondary desire.  

•  In Digital Experience Per pixel (exPerPix) 
•  Devices 

•  When you are losing at a Game, change the Game. Business Model Innovation is 
how you win.  

•  Companies must anticipate convergence. Integration is happening.  
•  Tech is an enabling factor. Not a Disruptor. Companies must build capabilities.  


